Nanlchl Betancourt

Designer & Data Storytelle




Who | am

Strategic Designer with 12+ years of cross sector experience delivering

purpose-driven design solu
organizations. Specialized |

tions across nonprofit, education, and media
N accesslibility, data storytelling, and visual

systems that scale across p

Core Tools

‘INnt and web.

"Nanichi’ is a powerful word - it means "'my heart’

e of the Caribbean. That emotional,
drives everything | design.

In Taino, an Indigenous languag
cultural, and creative center —

O



Translating audience
INsight into visual strategy.

Collaboration § Brand Research

Fostering teamwork
for successful outcomes.

User Experience Product Design

Shaping digital and
physical touchpoints.

Crafting digital systems that
feel intuitive and inclusive

Data Visualization A

Transforming data
INnto impactful visuals.

O

Core Skills




Design
Process

@ Discovery
@ Empathy & Ideation
@ Test & Delivery

Launch
and Share

Validate
and lterate

Research
and Frame

Understand
User Needs

Explore
Solutions

O



Design Solutions

A

O



ADL Report Brand System

Building a unified visual system
for consistent, accessible data
storytelling across annual reports.

The ADL Data Audit highlighted opportunities
to streamline data commmunication and
strengthen collaboration across teams.

The initiative emphasized clear storytelling,
consistent visual reporting methods, and
continuous user feedback. These refinements
INncreased engagement and confidence

INn the data while improving clarity, accessibility,
and alignment across annual publications.

Audit 2021 Audit 2022

Audit 2023 Audit 2024

Context

Partnered with ADL's research, marketing,
and communications teams to unify
annual visualization styles and streamline
report production.

Role

Led user research supporting visual
systems, data visualization, and report
design. Conducted A/B testing and
aligned production across web and PDF.

Impact

Reduced report development time

by 30% through new workflows.
Integrated emerging tools and improved
brand consistency across print and digital.

CRORORE)



https://www.adl.org/resources/report/audit-antisemitic-incidents-2021
https://www.adl.org/resources/report/audit-antisemitic-incidents-2022
https://www.adl.org/resources/report/audit-antisemitic-incidents-2023
https://www.adl.org/resources/report/audit-antisemitic-incidents-2024

Reports and Data Visualizations GIJ (2) (®)

Online Hate
.A‘DL ADL. Hillel ¥ coucoeruse & Harassment

AUDIT OF ANTISEMITIC Campus Climate Report

I N C I D E N T S 2 0 2 2 At the end of 2024, ADL, Hillel International and College Pulse conducted a survey of 2,170 Jewish and Teens ages 13-17 experienced a sharp rise in hate
non-Jewish college students nationwide to gather insights into the direct experiences and perceptions of and harassment, most often on Facebook and Instagram.

Antisemitic incidents reached the highest levels ever antisemitic behaviors and environments on campuses. The below visualizations, alongside quotes from the
. . X . surveyed students, underscore the urgency for academic institutions to not only acknowledge the unprecedented
recorded by ADL in the United States in 2022' with a total of scale of the problem but also actively implement comprehensive measures to combat antisemitism on campuses

3,697 incidents of assault, harassment and vandalism. and safeguard their campus communities. of teens reported severe Top three reasons teens perceive they
3 2 O/O harassment in the past 12 months, were harassed over the past 12 months
up from 15% in 2022

Incident rates, Jewish vs. Non-Jewish students T e e Esf e L G Race/Ethnicity
‘ ' harassment than non-transgender teens

Transgender teens

| do not believe the o 9 Physical Appearance
administration is 68% 78% Total Y PP

providing the safety and
security desperately Non-transgender teens

students. | have been a

victim of antisemitism on

this campus, and sadly, ® Severe harassment  ® Non-Severe harassment

these incidents have
Witnessed Experienced Saw Anti-Jewish Vandalism become a new normal for
an Incident an Incident or Campus Disruption my Jewish peers.”

- YOUTH
.

Through ADLs
H.E.AT. Map™, Jewish Students @ Non-Jewish Students Hispanic/Latino teens were more likely to be exposed
a first-of-its-kind to the following controversial topics

interactive and
customizable map,
you can track . . . 43%

specific incidents Have you observed anti-Jewish activities or o
of hate, extremism, statements from any of the following since 10/7? 23

antisemitism and
terrorism by state of teens who were harassed changed
their habits to avoid being alone or in

and nationwide. 23%
“ . 17% certain locations because of the
T harassment they experienced and

@ Hispanic/Latino Teens ® All Teens
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21% of teens had emotional or
mental health challenges, among

Jewish Financial/ those harassed
Political Control

Report an Incident It has been the most
truly horrific year | have

If yOU have experler?ced ever experienced.” Anti-Vaccination LGBTQ+  Immigrants Replacing
or witnessed an incident ] Movement Grooming  White Americans

Fight Against n of antisemitism,
Antisemitism ™ eXtr:em IST' bIaS, bIgOt‘ry Source: ADL's fifth annual survey of online hate and harassment, Online Hate and Harassment: The American Experience 2023
or hate, please report it -
Take the Pledge to i thips aR codpe Faculty Students
Fight Antisemitism 9 i Jewish Students @ Non-Jewish Students

and urge your
elected officials to A CENTER FOR
i0invo DL TECHNOLOGY

join you. f  ADL-Anti-Defamation-League X @an. @ADL National [ Anti-Defamation League LA c & SOCIETY

QAnon

ports and lisemiti: ism, online hate and more, visit

How confident are vou in vour universitv's

ADL Audit of Campus Online Hate

Antisemitic Incidents Climate Report & Harassment

Designed report identity, web Designed data-driven layouts Designed infographic layouts
and PDF templates for rapid and visual system for accessible and visuals for annual youth
annual release. storytelling and annual reporting. data reports.



https://drive.google.com/file/d/12P8C7ffW4URPpufhfWQm9lsC2RZ5SrHP/view?usp=drive_link
https://drive.google.com/file/d/1QChXNDCnW3YcqpSR1P9kWolPwuPz5gnh/view?usp=drive_link
https://drive.google.com/file/d/1QChXNDCnW3YcqpSR1P9kWolPwuPz5gnh/view?usp=drive_link
https://drive.google.com/file/d/12P8C7ffW4URPpufhfWQm9lsC2RZ5SrHP/view?usp=drive_link
https://www.adl.org/resources/report/online-hate-and-harassment-american-experience-2023?gclsrc=aw.ds&gad_source=1&gad_campaignid=10844164222&gbraid=0AAAAADtja53pAw5mg_2MHqnniMfZuRgi0&gclid=CjwKCAiAwqHIBhAEEiwAx9cTeev0Fnsjk8ehXxzBTE6SnFQvZBi8YhHKeC4Jb1Bd2ZHaiyxoMcn2ZhoCtCEQAvD_BwE

m Commission on
Gender Equity Home Programs Resources Events News AboutUs ContactUs

EVENT

Show Up for
Gender Equity

CGE has launched its Show Up for Gender
Equity campaign and we are calling on all New
Yorkers to get involved.

Learn More

Stay Home to Stop the Spread of Coronavirus

Addressing
Gender Equity

Concerned that far too many New Yorkers continue to
face discrimination because of their gender, Mayor de
Blasio established the Commission on Gender Equity
(CGE) in June 2015 to address issues of inequity and
discrimination facing girls, women, and transgender and

gender non-conforming persons regardless of ability, age,
ethnicity/race, faith, gender expression, immigrant status,

sexual orientation, and socioeconomic status.

Learn More About CGE

Plan for Your Child in Case You Get Sick

Commission on Gender Equity

Website Redesign for NYC Commission on
Gender Equity (Columbia UX/Ul Bootcamp)

Redesigned the NYC Commission on Gender Equity website
to improve accessibility and navigation. Led user research,
Interviews, and interface updates guided by inclusive design
principles and legal compliances.

e Defined project scope to enhance public access
and content clarity

¢ Benchmarked NYC.gov standards to ensure
visual and linguistic consistency

e Collaborated on responsive, WCAG-compliant
Interface layouts

CRORORE)
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https://drive.google.com/file/d/1yNyWkT_UG6HhxQzhql28wwbipaqmS7R2/view?usp=sharing

/ Appearance / Aesthetics —\
3 2 1
Primary goal or purpose
is clear X
Clean, simple design X
Pleasing color scheme X
Appropriate use of white
space X
Consistent design X
Text and colors are
consistent X
Icons are universally
understood X
Images are meaningful
and serve a purpose X
Color Pallette Throws o
People Off About \ T
Commision Intent - Pink o T

Seems To Be The Issue

Ease Of Use

Significant issue of data
distribution.

Hero image should talk
more about CGE and its
purpose.

Heuristic Evaluation

/ Content

Easy to scan

Minimal

text/information

presented

Clear terminology; no

jargon X
Links are clear and

follow conventions X
Help is available on every
page

Important content is

above the fold

Search box is easy to
identify and easy to use X

-

N\
@

Navigation

Navigation is cumbersome
and misleading.

“Too Wordy, its annoying, but
Siglas should be complete. Also,
should be aimed for other crowds
and not just females.”

“Eliminate the banner on top and
display better content for a landing
area. Color pallette throws me off,
especially with the subject

. gender + pink.”

O

“It was hard to find social media
- they are not displaying
instagram even though they
have a page.”

P

“They are using google translate and its
automatically fed through google. But

it's may not be culturally adapted to the .
language. And the reports are not

translated.” .
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L] About Economic Mobility Heattn Safety Resources Pubscations Search

Ul Design
Patterns

@ Main Nav is mostly easy to
understand

@ Header & Footer have a good
contrast

Tweets by NYC Commission on
Gender Equity

Design
Recommendations

a clean design and maybe a
change of color palette

Move logo to the upper-left
corner of the header and
Locate the main navigation
bar to the top. Avoid putting
any graphical treatment

Web Accessibility
Recommendations

images should have an
alternative text description

Carousels should be labeled
accordingly and be presented as
landmarks

Primary Navigation

00
Homepage
01 02 03 04 05
About Programs Resources News Contact

01.1

About CGE

01.2

Commission
Members

01.3

Executive
Director

F.02

Private
Policy

F03

Sitemap

02.1
Activism +
Engagement
Initiaives

02.2

Health and
Reproductive
Justice

02.3

Economic
Mobility and
Opportunity

02.4

Safety

F.03

Copyright

03.1

Census
Information

03.2

Publications

03.3

Covid 19
Information

03.4

PDF
Documents

F.SMO01

04.1

Latest

Achievements

05.1

Contact
Information

04.2

Tweets Feeds

05.2

Address
Location

F.SM02

Facebook

Twitter

CRORORO)

05.3

Social Media

05.3.1

Facebook

05.3.2

Twitter

05.3.3

Instagram

F.SM03

Instagram

O P



m Commission on
Gender Equity

Show Up for
Gender Equity
CGE has launched its Show Up for Gender

Equity campaign and we are calling on all New
Yorkers to get involved.

Stand Up Against

Street Harassment

All across the United States, girls, women, and
transgender and gender non-binary individuals
experience street harassment simply because of
their gender identity or gender expression

Coronavirus Disease (COVID-19)

Solution and Outcome

Developed a responsive redesign with improved navigation, visual consistency, and accessibility. O
The prototype aligned with NYC.gov standards and increased task completion rates. @ @ \V4



Let’'s Connect

hello@nanichi.design /in/nanichidesign

(518) 291-8951 @nanichi.design

©® \\Veb portfolio under redesign — nanichi.design

A



mailto:nicchi.7@gmail.com
www.linkedin.com/in/nanichidesign
https://www.instagram.com/nanichi.design/
tel:+13474170092
https://nanichi.design
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